Abstract: Tourism depends largely on the good will of local inhabitants and over the past decades many studies have been conducted concerning the attitudes of residents towards tourism. There is not much academic literature concerning nightlife, and in most cases the nightclubs are an element of a context in which another phenomenon is analyzed. There is a limited amount of literature analyzing the differences between men and women in their role as residents of a tourist destination, and there are also no studies concerning the attitudes of women towards nightlife. This paper intends to provide a first study of the attitudes of women towards the nightclubs, in the case of Ibiza Island. The analysis of the attitudes towards nightlife was carried out by means of an array of items integrated into a broader survey on attitudes of residents towards tourism. A total of 418 valid questionnaires were obtained, 266 of them were completed by women. Although the general view of the sector is negative, women are much more critical about the island's nightlife. When breaking down the sample of women it can be seen that one part of women has similar opinions to those of men (Moderates), mainly those that depend economically on the sector, but the other part has very contrary opinions (Haters). Women have a more conservative and adverse stance towards risk than men, and they are more contrary to offers that may have a significant negative impact on local society, as would be the case for nightclubs.
Introduction
Tourism depends largely on the good will of local residents and the support of the local community is essential for the appropriate development of the sector (Besculides, Lee & McCormick, 2002; Gursoy, Jurowski & Uysal, 2002) . It is also widely recognized that destination tourism planners should take into account the views of residents if they want to develop a sustainable industry (Allen, Long, Perdue & Kieselbach, 1988; Ap & Crompton, 1998 ). There are many reasons for which the reaction of the residents is important and research into their motives provides valuable indicators for those involved in the industry. Once these indicators are known, and taken into account, the industry can then make the necessary adjustments in order to minimize negative impact and maximize local support (Williams & Lawson, 2001) .
Over the past decades many studies have been conducted concerning the attitudes of residents towards tourism in general or towards its development in a specific destination ( Pizam & Pokela, 1985) , geographical proximity to the casino (Nichols, Giacopassi & Stitt, 2002) , the structure of the industry (Nichols et al., 2002 ) influenced residents' perceptions and support for gaming development. The benefit factor (principally the positive economic impact) was found to be the most important factor in affecting residents' support level (Lee & Back, 2006) . However, Vong (2009) indicates that the residents of Macao have mixed attitudes toward gambling. The opening of casinos in a region implies many potential risks: substance or drug abuse, increased gambling addiction, increased bankruptcies and the dissolution of families (Lee, Kim & Kang, 2003) . Fear of serious social implications and possible uprisings or protests from residents, caused by these undesirable changes, would explain why this particular type of tourism has undergone so many studies. Other types of specific tourism have only been taken into account sporadically and have been analyzed in a more general way as their social impacts are usually concerned less harmful.
There is not much academic literature concerning nightclubs and nightlife, and in most cases the nightclubs are an element of a wider context in which another particular phenomenon is analyzed. Examples include several studies on drugs, alcohol and tobacco (Archer et (Serra & Ramón, 2017 ). There are also no studies concerning the attitudes of women towards nightclubs and nightlife in sun and beach destinations. This paper sets out to provide a descriptive study of the attitudes of women towards the nightlife, nightclubs and nightclub owners of Ibiza Island.
Ibiza and clubbing tourism
Ibiza is an island situated in the Western Mediterranean with an area of 572 square kilometers over 142,000 inhabitants, with an economy characterized by its dependence on tourism. Every year Ibiza receives between 2,000.000 and 2,400.000 tourists, mostly concentrated from June to September (Ibestat, 2017). The emergence of tourism in Ibiza can be found in the first third of the 20th century, but it was between mid-1950s and the 1970s when the island went through its great 'boom'. The rapid growth of the sector was due to the fact that it provided a means to overcome the state of relative poverty at the time (Ramón, 2001) . Danielle Rozenberg stressed the importance of tourism in the history of Ibiza and commented that "it is common for the people of Ibiza to refer to tourism as a turning point where there was a before and after. Since they know that there were two markedly different eras" (Planells, 1986, p. 33) . Tourism continued to grow rapidly until the capacity growth was hindered by legislation in the early 1990s. The volume of tourists was stabilized by the year 2000, remaining acceptably stable since then (Ramón & Serra, 2014) .
From the outset, Ibiza has always been associated to an image of liberalism which attracted the European artistic avant-garde at first and later on, beatniks and hippies. This atmosphere of freedom fostered the surge of private parties and nightclubs that were unthinkable in the 1950s in Spain and abroad. This decade saw the emergence of the first bars which looking back, laid the foundation for what was to come. The hippie parties which took place in the 1960s and 1970s drew much attention and some became traditions which are still maintained. Between the late sixties and early seventies the first nightclubs were opened on the island. They were small establishments with very few workers and technical equipment which was adequate at the time, although rather modest. These establishments grew rapidly in size, technology and prestige and some are still operating to date (Ramón, 2001) .
It would be difficult to explain the image that Ibiza projects today without referring to the 80's, when nightclubs played an important role. The nightclubs increased in their numbers and also in size, phenomena which was spurred on by the rise of similar nightclubs in the United Kingdom and other Mediterranean destinations of sun and sand (Costa, 1989; Ryan, 2002) . In the eighties Pacha, Angel's, Playboy, Amnesia and Ku were world-famous tourist attractions (Ramón, 2001 ). The surge and evolution of these nightclubs were slowed in the early 1990s, partly due to the changing trends in the United Kingdom and also because of a general crisis in the tourism sector. Also in the 90's, attempts were made by Ibiza's Destination Management Organizations to change this image of a "wild-crazy-party tourism destination" so as not to close doors on other types of tourism. Nevertheless, Amnesia, Es Paradis, Pacha and Privilege, nightclubs which today are essential attractions, were all set up in the 90's.
Drawn by the worldwide reputation for nightclubs, clubbers flocked to the island. Most coming from Great Britain drawn by groups like Ministry of Sound, Cream, Manumission and so on, thousands of young tourists frequented the island with the sole intention of attending the parties organized by the large nightclubs. Vicente Oteyza indicated that a clubber should not be confused with a hooligan (Ramón, 2001) 
Women and attitudes towards tourism
There is a limited amount of literature analyzing the differences between men and women in their role as residents of a tourist destination. In his research carried out in Thailand, Huttasin (2008) discovered one of the positive impacts of tourism considered by residents is a larger amount of jobs available for women. Ishii (2012) studied the effects of the development of tourism in a community in Thailand, finding that tourism created a higher income for young women than young men. Based on these results, Ishii (2012) believes that tourism is an element which alters traditional patriarchal social structures to increase economic independence. Duffy, Kline, Mowatt and Chancellor (2015) conducted a qualitative study to analyze the situation of women with the development of tourism in the Dominican Republic. Among the findings, it is necessary to point out that tourism allows women to have a job that increases their economic and social independence but at the same time creates conflicts between men and women with the appearance of new roles and gender identities.
In terms of the attitudes of residents towards tourism, the differences between men and women are not exceptionally high. Harvey, Hunt and Harris (1995) analyzed whether there were differences between resident male and female attitudes. Some differences were found in some items of the research but not in factors generated by a factor analysis of those items. This would indicate that the differences in the items would be of little significance or non-existent in reality. Although different investigations found significant differences between the benefits that tourism creates for men and women (Ishii, 2012) , studies tend to show little difference between men and women´s attitudes towards tourism (Harvey et al., 1995) .
Therefore, future research on socio-cultural impacts and changes in the role of women in societies that develop tourism is necessary (Beedle, Kline, Cardenas, Byrd & Schneider, 2013). It is also necessary to analyze the differences in attitudes between men and women regarding various elements of tourism development.
Women's entrepreneurial activity is scarce in the tourism sector (Aggelopoulos, Kamenidou & Pavloudi, 2008) . Although some descriptive studies of female entrepreneurs have been carried out, the first step would be to analyze their attitude towards different types of tourism and its entrepreneurs. If women do not have a good image of entrepreneurship in a sector, it is difficult to encourage them to run a business this area. Casinos and nightclubs have hardly been traditionally valued due to the potential social impacts on the local communities. There has been no research carried out analyzing the female perspective of nightclubs and their owners/managers making this subject area and comments mere assumptions.
Methodology
The analysis of the attitudes towards nightlife and nightclubs was carried out by means of an array of items integrated into a broader survey on attitudes of residents towards tourism, composed of various blocks of items: a first part with sixty items relating to general attitudes of residents towards the tourism industry; a second part with ten items about his attitude and appreciation of the nightclubs (the subject of this study); a third with thirteen items assessing various tourist offer, and finally fifteen questions on the demographic profile of the individual.
A Likert scale of 5 points (Maddox, 1985) was used in the first and second parts: 1 being "Strongly disagree", 3 "Indifferent" and 5 "Strongly Agree". Fieldwork took place between February and March 2012 (low season) and July and August 2012 (peak season). As a result 418 valid questionnaires were obtained, representing a sampling error of 4.89% at a confidence level of 95.5%, taking the assumption that p=q= 0.5. The demographic profile of the sample was very similar to that of the population with regard to place of residence and age, and quite good in level of studies, gender and place of birth (Table 1) . Given the small size of the island and the dispersion of the nightlife scene, residents are at a distance less than fifteen kilometers from any of the big nightclubs on the island.
From the items relating to nightclubs, we proceed to carry out a descriptive analysis and segmentation of the sample through a cluster analysis. The main part of the analysis corresponds to the descriptive analysis. This type of analysis has many precedents in literature ( Groups generated based on their attitude to the nightlife sector were created by descending cluster analysis, carried out using the Howard-Harris algorithm, and compared by means the Snedecor's F.
Results
Neither men nor women have a high opinion of nightclub tourism. It is a type of leisure time activity that few people like considering that it is not quality tourism. It´s development is not supported. All the population consider that residents 'opinions are not taken into account when making decisions about the management of the sector or at the time of developing this type of tourism. Employers in the sector are seen as poor examples with a great power of negotiation with local authorities. Residents recognize the importance of the nightclubs for the image of the island, but also the problems generated by the sector for the residents. When comparing the responses of both men and women (Table 2) , it is possible to see that women have a more negative view on most of the questions. The overall vision of the sector is significantly worse for women. While men show slight pleasure in the offer of nightlife, the women´s response is of indifference. Although men and women consider that clubber tourism is not quality tourism, women have a much more negative point of view. Men show little interest in promoting this sector whereas a clear majority of women oppose its promotion. Although the difference is not significant, women also show a greater opposition to making the opening hours of nightclubs more flexible. The perception that residents have of entrepreneurs in this sector is bad in both sexes but significantly worse among women.
There are no significant differences between men and women when asked if residents are taken into account when it comes to managing the sector or designing the offer of establishments. Both sexes believe that residents are not taken into account. Both sexes agree on the importance of the image of the nightclubs in Ibiza and show no significant differences in their response. Women perceive more disadvantages generated by the nightclubs, but the difference is not significant. Both sexes alike recognized the importance of this sector, the inconveniences caused and the non-participation of residents in the area. However, the overall vision of the sector and its offer, supporting its development and their opinion on entrepreneurs of this sector is much more negative among women than men.
When analyzing whether there are different answers amongst women, no significant differences depending on educational level, age, and place of birth or place of residence are found. The only facts where significant differences can be seen is when they are working or economically dependent on tourism. Women who do not work in contact with tourists show a generally more negative view of the sector and its businessmen than women who work in contact with tourists (Table 3) . Even so, women who work in contact with tourists have a more negative opinion than the average men's opinion. In order to measure the perception of economic dependency of the tourism sector, it was asked how the household's income would be affected in the event of a tourist crisis, being the possibilities of response (Table 4) : family income would fall a lot (Down much); family income would fall (Down), and not change the family income (No change). Women's opinion is more negative the less the family economic dependence is on tourism in practically all the questions raised. In other words, to a greater economic dependence there is more support to the nightlife sector. Only in the case of very high dependence (revenue would fall very much in the case of a crisis in tourism) are there average answers that are higher than men's in some questions: flexible hours, resident involvement and the importance of nightclubs. To gain insight into the possible heterogeneity of the sample of women, a descending cluster analysis was carried out using the Howard-Harris algorithm, with two groups (Table 5 ). Cluster analysis is carried out on the responses to the items related to the nightlife sector, therefore, it is a segmentation based on their attitudes and not based on socio-demographic elements, as in previous analyzes. This analysis allows knowing if there are different points of view of the sector among the surveyed women. The "Moderates" group is characterized by a less critical stance and in the majority of cases their average scores are slightly above the average men's scores. The "Haters" group is radically critical in all the questions analyzed. This indicates that there are women with views similar to those of men as well as women who are strongly opposed to the sector.
To determine if there are any significant differences between demographic profile of the two segments obtained through the cluster analysis, the Pearson's chisquared test was performed on each of the demographic variables taken into account (age, level of studies, born place, family language, municipality of residence, is considered Ibizan, works in tourism, and annual household income). No significant differences can be found in the profile of the two groups (Table 6) , except, perhaps, for a higher proportion of Catalan speakers in the "Haters" group, indicating that this group has more descendants of the native population. There is a higher proportion of people who work in contact with tourists in the "Moderates" group and, therefore, interested in promoting the tourism sector. Possibly, dependence on the tourism sector helps moderate criticism of the nightclub and nightlife sector. The other demographic variables do not show any significant differences between the groups.
Conclusions
Tourism generates many jobs but with low pay and training requirements. Jobs in the tourism sector are filled mainly by young men and women (Huttasin, 2008; Ishii, 2012) and it is not unusual during the tourist season for there to be less unemployment amongst women than amongst men. This could lead to the existence of different attitudes between men and women as the impacts are different between both genders. Proven gender differences tend to be few. In their role as tourists, Gibson (1998) found that women were less interested in sport tourism and Barlés (2010) found that women were more concerned about the accommodation chosen. In their role as residents, Harvey et al. (1995) found few significant differences between men and women.
In the case of nightclubs there are no previous studies, but the quantitative data available in the case of Ibiza makes it possible to confirm that there are significantly different attitudes between men and women, both in the specific items and the extracted factors. Although the general view of the sector is negative in the total sample, women are much more critical about the island's offer of nightlife and its businessmen. When breaking down the sample of women it can be seen that one part of the women have similar opinions to those of the men, mainly those that depend economically on the sector, but the other part has very contrary opinions to the sector. The global importance of nightclubs in Ibiza makes it possible to believe that the results are in part generalized. The presence of businesswomen in the tourism sector is low all over Europe (Aggelopoulos et al., 2008) and their presence is also low in the case of the nightclubs in Ibiza. Out of all the important businessmen of the sector on the island there is only one woman. Marisol Aguirre is the owner of the nightclub Es Paradís and it should be noted that she inherited the business from her father José Aguirre, who founded the nightclub in 1975. Therefore, the presence of women nightclub owners is very low and the opinion that women have on these businessmen is bad or very bad, usually worse than that of men. Women have a more conservative and adverse stance towards risk than men. As tourists they like surprises on trips less. As residents, they are more contrary to offers that may have a significant negative impact on local society. There are few businesswomen in the tourism sector, and those there are, are found in more traditional and conventional sectors: restaurants, rural tourism, etc. Nightclubs imply an offer that has a bad image amongst residents, a frowned upon business sector and complex management. Given that this paper is a first approximation, more research is needed on gender differences in relation to the tourist sector and the offer of nightclubs in particular. Further studies are needed in relation to nightlife, both in Ibiza and other tourist destinations. 
